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Celebrating the Impact of the Military Bowl

Key Factors:

• Military Bowl is a Non Profit 501c3 Entity.

• Military Bowl is not part of the U.S. Navy.

Proceeds support the USO and Patriot Point.•

Patriot Point has coordinated with Annapolis Emergency 
Management to host under privileged kids during the 
summer.

• All College football bowl games across the country receive
support from the local governments.

• The Military Bowl Game/Parade and associated events
bring tens of thousands of visitors to Annapolis and has
tremendous economic and reputational impacts on
Annapolis.

•



Military Bowl
Wednesday, December 27, 2023

Navy-Marine Corps Memorial Stadium 
Annapolis, MD

ACCvs American Athletic Conference 

Live National TVand Radio on ESPN

Worldwide broadcast on Armed Forces Network



Honoring our Nation’s Military, Veterans
and Families

Since 2010, the Military Bowl has donated more 
than $1M to the USO.

More than 25,000 complimentary tickets have 
been provided for troops and their families since 

the game’s inception.

Supports Patriot Point, the 294-acre property on 
Maryland’s Eastern Shore that serves asa

retreat for wounded, ill and injured service 
members, their families, and caregivers.



Bowl Week Events
Annapolis, MD

Teams Welcome Reception

Medal of Honor Reception

Salute to Heroes Dinner

Miracle on Annapolis Street Festival 

Budweiser Clydesdales

Wine Walk | Pub Crawl 

Military Bowl Parade 

Enlistment Ceremony 

Official Tailgate



Game Attendance
27,525 Five-Year Average Attendance

Broadcast Television Audience
Over 2.2 million viewers

Overnight Attendance

22,681



EconomicImpact | Spending

Tens of Thousands of visitors arrive in
Annapolis, Anne Arundel County, and
throughout the State of Maryland and

generate significant revenue
during a traditionally slow holiday period.

$2.2M
Transportation

$3M
Retail

$4M
Recreation

$3.2M
Food& Beverage

13,000
JobsSupported



Jobs Supported (Direct): 

Jobs Supported (Total): 

Local Taxes(Total):

Net Direct Local TaxROI:

Room Nights Generated:

8,820

11,320

$1,058,694

$841,639

28,449

EconomicImpact | Data

Average yearly totals from research conducted 
by Visit Annapolis & Anne Arundel County 
Conference & Visitors Bureau through 2019

Overnight Attendees: 

Day Attendees: 

Business Sales (Direct): 

Business Sales (Total):

22,681

9,721

$18,912,214

$31,485,755



“We must recognize the great 
economicbenefit to our city for our 
mostly locally-owned, small businesses 
that comes with hosting special events 

like these.”



“We have 52,000 enlistedpersonnel
andveteranswho call this county

home.”



“Thisyearly event unites visitors 
and localsalike in Annapolis to 
recognize and honor our military 

community.”



Government Support | $250K 
State | County | City

Promotional Benefits:
• Tourism:

• Content integration into Military Bowl App
visitors section

• Feature content on Military Bowl website visitor
guide webpage

• Branding:
• One full-page program ad in Bowl program
• Welcome letter in Bowl program
• Content in e-newsletter (distribution 30,000)
• TVViewable Sideline Sign
• Shared social media message from VAAAC 

account highlighting Military Bowl
• Activation:

• Activation space in pre-game Tailgate
• Entrant in the game day parade



Steve Beck 
Executive Director 

301.370.5454
sbeck@militarybowl.org

LaurenSchram
SrDirector - Finance, Events & Operations 

301.938.1483
lschram@militarybowl.org

Marc Goldman
SrDirector – Partnerships 

571.412.2199
mgoldman@militarybowl.org
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